










When Pope Benedict XVI visited the United States for the first time 
this spring, World Library Publications and the J.S. Paluch Company 
were thrilled to share in the celebration in a variety of ways.  

J.S. Paluch Company printed and donated the 50,000 + programs 
used for the Papal Mass as part of our ongoing commitment to the 
Catholic Church community at large. 

WLP featured vocalist John Angotti performed for the pre-Mass 
gathering at Washington National Park on April 17, along with Spanish 
tenor Plácido Domingo and American mezzo-soprano Denyce Graves. 

Arrangements by Paul French, Richard Proulx and Jennifer Pascual 
were also featured during other celebrations while His Holiness 

visited the United States. Please visit our web site at www.wlpmusic.com for further information.  

J.S. Paluch Company and World Library Publications are excited and honored to have been such an 
integral part of these faith-filled occasions! 

WLP Artists Take Part in Papal Visit 

When Pope Benedict XVI visited Nationals Park in Washington, 
D.C., WLP featured vocalist John Angotti was invited to perform 
Stand in the Light for the pre-Mass celebration. This song was also 
chosen as the Los Angeles Religious Education Congress 2007 
theme song.   
 
Listen on-line at www.wlpmusic.com and hear for yourself the  
powerful and inspiring voice of John Angotti. 
 
  Product: 008274 Price: $17.00 

Stand in the Light 
John Angotti 

World Library Publications will be proudly represented by three featured artists in Sydney, Australia 
for World Youth Day ‘08. John Angotti, Jorge Rivera, and Noelle Garcia will serve as part of the 
animating teams for the catechetical sites. They will also work as musicians for the U.S. Liturgy and 
take part in numerous other performances while in Sydney. The group was invited to take part in this 
historic faith-filled event by American Bishops. 

World Youth Day ‘08 



Prime Real Estate 

M ost of us are aware of product placement 
and how it works. Grocery stores, 

department stores, convenience stores, even high-
end boutiques arrange their goods in a manner 
that is proven to attract customers and thus 
increase sales. 
 
The same principle applies to layout and design. 
Marketing researchers have done extensive 
studies to determine how people read printed 
material and to where their eye is naturally drawn. 
 
Wondering how your “product placement” is 
working for you? Try this—open your weekly 
bulletin and with the two-page spread laid out 
before you, picture a two-column, two-row grid. 
The best real estate on this grid is the top right 
section (or the upper right of the right page.) This 
is the first area noticed by readers. Typically the 
eye works clockwise from there. The eye drops 
down to the bottom of the right page and next to 
the bottom of the left page. Finally the eye makes 
its way to the top of the left page.  
 
Knowing this valuable information can help you 
arrange your layout so that the most timely or 
important information is placed accordingly.  

The grid above demonstrates the path that a reader’s 
eye follows when opening a typical two-page spread 

such as a magazine, bulletin, or newsletter. 
 

If this example were the first two inside pages of your 
weekly bulletin, positions 4 and 3 would be page two 

(or your left page) and positions 1 and 2 would be 
page three (or your right  page.) 
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Pauline Year 
On June 28, 2007, Pope Benedict XVI decreed 
June, 2008 through June, 2009 to be “The Year 
of St. Paul,” commemorating the 2,000th 
anniversary of the saint’s birth. 
 
To assist in the celebration of the Pauline Year, 
the J.S. Paluch Company has twenty-two images 
of St. Paul available for use in your Sunday 
bulletin.  
 
To download the images, log onto 
www.jspaluch.com and choose either English or 
Spanish under the Celebration of the Pauline 
Year heading (at the top of the screen.)  

Next, right-click on the image that you wish to 
download and select “Save Target As” to save 
the image onto your computer and then insert 
into your bulletin.  
 
For more information about the Year of St. Paul, 
visit www.annopaolino.org. (Be sure to change 
the site from Italian to English by clicking on the 
upper right corner for language choices.) 
 
Like St. Paul, may we continually work to preach 
the Word of God to all people.  
 

 



 
 

J.S. Paluch Company Inc 
3708 River Road,  Suite 400 
Franklin Park, IL 60131 
1-800-621-5197 
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The Paluch Press 
Editor: Rhonda Cavalier 

 
A publication of the J.S. Paluch 
Company, Paluch Press is  
committed to bringing you the 
latest Paluch and World Library 
products and services, 
design and layout tips, and  
general how-to information 
about Microsoft® Publisher®.  
 
Content suggestions can be 
sent to cavalierr@jspaluch.com. 

Lost Toolbar? 
Have you ever reached over for the text 
frame tool, only to find your Object tool-
bar has vanished? Have you decided to 
change a font and realized that the for-
matting toolbar is missing? Have you 
thought about cropping a picture and 
been unable to locate the picture toolbar?  
 

Should one or more of your toolbars 
“vanish,” it is helpful to know how to  
restore them quickly.  
 

All of the Microsoft® Publisher® toolbars 
are located under the View pull-down 

menu. You can access the toolbars by 
clicking View > Toolbars and  
selecting the appropriate category. The 
toolbars currently being displayed will 
have a check mark beside them. Hidden 
toolbars do not have a check mark.  
 
Also available is a custom option that 
makes it easy to customize your toolbar 
by adding frequently used tools to any of 
the available bars or creating an entirely 
new toolbar all your own! 


